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Anticipating a new year
As this year draws to a close, our focus turns to looking ahead at the coming year. In fact, many of 
us probably spend a lot more time talking about 2012 than about 2011 these days. Things are no 
different for us at CWT – as we help our clients finalize their travel programs for the upcoming year, 
and as we are out in the industry discussing our recently released global price forecast and expected 
trends for next year, the drumbeat definitely is 2012, 2012, 2012.  

This issue of CWT Vision will help you usher in a new year in travel by providing you the latest 
information and advice on a variety of current developments and challenges in our industry. We offer 
recommendations to ensure mutual benefit when sharing program data with airline partners, and 
provide an update on the outcome of annual hotel negotiations to date for CWT Solutions Group 
clients around the world.  

Our regional spotlights in this issue include a closer look at how mobile technology is used by 
Australian business travelers; an update on the growing prevalence of credit card surcharges imposed 
by European airlines; and our expectations regarding the impact that recent consolidation in the car 
rental industry will have on organizations. 

Finally, we all know that fuel prices, and their impact on the cost of nearly everything, including travel, 
have topped the headlines throughout the past year and will surely continue to be of interest going 
forward. Given that reality, beginning with this issue we have added a new Indicator that examines 
the relationship between fuel prices and the fuel surcharges various airlines are charging. We plan to 
expand the number of airlines included in that analysis for the Q1 2012 issue of CWT Vision, where 
you’ll also find a number of other publication enhancements that we’ll look forward to revealing.

For now, we hope you enjoy this issue of CWT Vision and these last few weeks of 2011.

See you in the New Year!
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