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Opportunities Ahead

We are entering the second half of what has been a year of economic recovery with varying 
degrees of growth from one region to the next.  At Carlson Wagonlit Travel, we are optimistic 
that the positive trend will continue over the next six months. Nonetheless, we anticipate there 
will be challenges alongside the opportunities.

The business travel industry continues to change at a rapid pace. Technology and new forms of 
communication are evolving constantly and for the most part, we all benefit as a result. Another 
fine example of our collective progress is high-speed rail, which increasingly offers a viable 
alternative to air travel in many countries around the world. It is also worth noting that when 
industry giants come together to support a common cause such as the MASSIVEGOOD global 
healthcare initiative, we are stronger individually and as a whole. But there are warning signals 
we must acknowledge.

 
For a host of reasons, we’re seeing a rise in fares, particularly in the airline industry, and pricing models remain complex. 
Furthermore, supplier contracts are stricter than they used to be and more complicated to manage. And as you have undoubtedly 
noticed, travel content is increasingly fragmented so making the right choice can be time-consuming at best.
 
Today, more than ever, we at CWT are committed to helping our clients optimize their travel and meetings and events programs. 
Our mission is to deliver efficient and innovative solutions by leveraging our global reach with the best professionals in the 
industry and constantly superior service. Every day, we strive to demonstrate that by working with CWT, our clients have made 
the best choice.
 
The global edition of CWT Vision is part of that effort. Our goal is to bring you actionable insights that will enable you to 
contribute to your company’s overall business objectives and, as we like to say, “shape the future.”  To that end, we encourage 
you to engage in an ongoing dialogue with us. Tell us how we can help you better address the opportunities and challenges 
you face. Let us know if there’s a subject of particular interest you would like us to explore. Your input will enable us to enhance 
CWT Vision and we look forward to hearing from you.

Sincerely,

Christophe Renard
CWT Vice President, Corporate Marketing & Business Intelligence
Editor-in-Chief, CWT Vision – Global Edition


